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Edwards Supervises, Directs 


And Writes The Pink Panther’ 


Ordinarily it is the custom to assign a writer to create the 
story, hand the story to a producer who gets the actors and 
technicians together, and once this “package” is assembled, 
hands it over to the director who sees it through the cameras 
and into “the can’’—and that’s how motion pictures are born. 


But in the case of Blake Ed- 
wards, he did the assigning, writing 
and directing for the high comedy 
of high jinx among the interna- 
tional set, “The Pink Panther,” a 
Mirisch Company presentation in 
Technicolor and Technirama, open- 
IN VOr gaa Neate atcines. = fone Theatre 
under United Artists release. 

Edwards wrote the story in 
collaboration with Maurice Rich- 
lin, who also worked with him on 
the script for the enormously suc- 
cessful “Operation Petticoat.” To 
get “The Pink Panther” into pro- 
duction — meaning to assemble an 
adequate cast, choose the locations 
and to perform the thousand-and- 
one other details which go into 
the making of a motion picture, he 
chose Martin Jurow, whose pro- 
duction of “Breakfast at Tiffany’s,” 
“The Fugitive Kind” and “The 
Hanging Tree” had impressed him 
so favorably. 

As the producer, it fell largely 
to Jurow to select the cast for “The 
Pink Panther” and it is largely to 
his credit that such names as David 
Niven, Peter Sellers, Robert Wag- 
ner, Capucine, Brenda De Banzie, 
Colin Gordon, Claudia Cardinale 
and that of a newcomer from whom 
great things are expected, Fran 
Jeffries, are among the credits for 
“The Pink Panther.” His music 
was composed by Academy Award 
winner Henry Mancini. 

It also fell largely to Jurow to 
select the sets for the picture and 
he went directly to the Italian 
Riviera, playground of the inter- 
national set known as “La Dolce 
Vita Crowd,” for locations. 

When everything was in readi- 
ness for the cameras, Edwards him- 
self took the figurative megaphone, 
and in due time “The Pink Pan- 
ther” became a motion picture. 

Edwards, a native of Tulsa, Ok- 
lahoma, and the son of veteran mo- 
tion picture production manager 
Jack McEdwards, was doing nicely 
himself as a production manager, 
actor and director in pictures un- 
til television beckoned. But pic- 
tures are his first love and Mirisch, 
one of the largest of the independ- 
ent Hollywood motion picture pro- 


Sull TP-51 


ducing organizations, have great 
plans for him in the future, and 
largely because of his triple-threat 
job with “The Pink Panther.” 


Oscar Winner’s 
Music Heard 
In ‘Pink Panther’ 


Two Academy-Award Winner 
Henry Mancini the music man, felt 
right at home on the set where the 
Mirisch Company’s presentation of 
Blake Edwards’ Technicolor-Tech- 
nirama production for United Art- 
ists release “The Pink Panther,” 
opening RENE oe x 
Theatre with David Niven, Peter 
Sellers, Robert Wagner, Capucine 
and Claudia Cardinale in the lead- 
ing comedy roles, was made. 

That’s because he was working 
with Edwards, who also directed 
and wrote the story, and Martin 
Jurow who produced it. Both Ed- 
wards and Jurow held similar 
chores with “Breakfast at Tif- 
any’s” for which Mancini composed 
the Oscar-Winning score. That 
score included the song, “Moon 
River,” which was given the Oscar 
for the best song from a motion 
picture, thus chalking up two 
awards in one picture. 

Mancini wrote a new song called 
“Meglio Stasera” (“It Had Better 
Be Tonight”) for “The Pink Pan- 
ther” which many have already 
called of top hit quality. It is one 
of several in the hilarious comedy 
of high jinx among the interna- 
tional set on the Italian Riviera 
generally referred to as “The La 
Dolce Vita Crowd.” 

Mancini also worked with Ed- 
wards in creating an off-beat type 
of music for the latter’s television 
series “Peter Gunn” and “Mr. 
Lucky.” His music was also heard 
in Edwards’ film “Experiment in 
Terror.” 


se ee wees 
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Mat 2E 


Handsome Robert Wagner moves into the field of sly comedy 
with David Niven, Peter Sellers, Capucine and a host of others 
in the Mirisch Company’s romp “The Pink Panther,” Blake 
Edwards Technicolor-Technirama production for United Artists 
release opening ...... at the ...... Theatre. 
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Mat 2C 


Capucine looks askance at a shivering David Niven in one of the 
many hilarious scenes from “The Pink Panther,”’ a Blake Edwards 
production for the Mirisch Company. The Technicolor-Techni- 
rama picture is a United Artists release. 


Lovely Capucine Slyest of 
‘Panther's Sly Characters 


The Mirisch Company’s presenta- 
tion of Blake Edward’s “The Pink 
Panther,” the Technicolor-Techni- 
rama comedy of high doings among 
the playboys and playgirls of the 
Italian Riviera under United Artists 
release and opening ........... at 
BHC Wer vets caer Theatre, is described 
as pretty sly stuff. 

They’re all pretty sly characters 
and slyest of all is Madame Simone 
Clouseau, described as “elegantly 
beautiful,” and whose interests lie 
with an international jewel thief 
played by sly David Niven, and a 
French cop played by England’s 
comic Peter Sellers. 

So if you’re looking for a sly 
beauty, who better than Capucine, 
one of the slickest of the slick? 

Blake Edwards, who wrote the 
story in collaboration with Maurice 
Richlin, and who directed it, 
couldn’t say, and neither could 
Martin Jurow, producer whose job 
it was to assemble the cast for 
“The Pink Panther.” 

So Capucine it was, and into the 
cast she went. The impressive cast 
is completed by Robert Wagner, 
Brenda De Banzie, Colin Gordon, 
Fran Jeffries and Claudia Cardi- 


nale. 
The daughter of a prominent 
French industrialist, | Capucine, 


whose real name is Germaine Le- 
febvre, came to pictures via the 
most roundabout of fashions. In a 
horse and buggy. It happened while 
she was on a tour of provincial 
France shortly after her graduation 
from college at Sammer, France, 
where she had earned her Bachelor 
of Arts degree. 

A commercial photographer saw 
her in the horse and buggy and 
was impressed. He persuaded her 
that she was beautiful enough to 
become a photographer’s model so 
she decided to try it. She was an 
instant success and soon became 
one of France’s most highly paid 
models. Seeking larger fields she 
came to New York. There she was 
seen by talent scouts and it wasn’t 
long before she was in Hollywood. 

Her debut in “Song Without 
End” impressed. Her appearance 
in “North of Alaska’ convinced, 
and her portrayal in “A Walk on 
the Wild Side” proved her not only 
one of the most beautiful women to 
face a motion picture camera, but 
one of the most talented as well. 


‘Steel’ Almost Steals Robert 
Wagner From Movie Stardom 


Maybe it was bad luck and 
maybe it wasn’t, but when it hap- 
pened it was a bitter disappoint- 
ment to the high school kid who 
wanted to be a movie actor. A 
strike at one of Hollywood’s largest 
studios put an end to his screen 
tests and sent him back to high 
school. 

But it didn’t kill his ambitions, 
and Robert Wagner is a top star 
today, and not an important man in 
the steel industry, which was what 
his father had in mind for him. 

Currently he shares top billing 
with David Niven, Peter Sellers, 
Capucine and Claudia Cardinale 
in Mirisch Company’s presentation 
of Blake Edward’s Technicolor- 
Technirama production “The Pink 
Panther,” which was produced by 
Martin Jurow, opening 
beet h, ctmecte Theatre. It is a United 
Artists release. 

Others in the impressive cast are 
Britain’s famous Brenda De Banzie, 
Colin Gordon and Fran Jeffries. 
Maurice Richlin collaborated with 
Edwards in writing the comedy, 
described as a hilarious romp with 
the international set on the Italian 
Riviera. 


Papa Wagner, a steel man, want- 
ed his son Robert to be a steel man 
like himself. But just before grad- 
uating from high school, Robert 
got a chance to see the head of 
talent at the Warner lot. The head 
was impressed and told him to keep 
in touch, he had a couple of bits 
coming up. But the strike came 
along and Robert never got a 
chance with the bits. Instead it was 
back to high school for him. 

Upon graduation, the elder Wag- 
ner made a deal with Robert. He 
would give him one year to get 
into show business. He would help 
him in this in every way he could. 
But, if, at the end of the year Rob- 
ert didn’t get in, then he was to 
live up to his part of the bargain 
by going into the steel business. 

Before the year was out, the 
younger Wagner snared a part in 
“The Happy Years.” There was a 
long wait and, just as the year was 
about to run out, he made it. In 
“The Halls of Montezuma.” 

That started it. “The Frogmen,” 
“Let's Make It Legal,” “With a 
Song in my Heart” followed. There 
were 22 others in all, and Wagner 
found himself a top star. 


Suave David Niven a Natural 


For The Pink Panther’ Role 


“He’s charming, he’s cultured, he’s beautifully mannered 
and he’s an impeccable dresser.” 

When Producer Martin Jurow began casting with Blake 
Edwards for the latter’s production “The Pink Panther,” a 
hilarious romp with the international set on Italy’s Riviera 


opening ..... at thee ea: Theatre, 
that’s what the requirements for 
the actor who was to play a pretty 
slick international jewel thief, read. 

Well, they asked themselves, 
who’s charming, cultured, beauti- 
fully mannered and an impeccable 
dresser for the Mirisch Company 
presentation and United Artists re- 
lease? 

David Niven, of course. 

Which is why it came about that 
Niven is in the cast of “The Pink 
Panther” which also boasts of Peter 
Sellers, Robert Wagner, Capucine, 
Brenda De Banzie, Colin Gordon, 
Fran Jeffries and Claudia Cardi- 
nale in the Technicolor-Technirama 
spoof, which was written by Ed- 
wards in collaboration with Mau- 
rice Richlin (who also did “Opera- 
tion Petticoat” with him). Edwards 
directed the picture. 

Best known for his smooth per- 
formances in “Separate Tables” 
which won him an Academy Award, 
“Around The World in 80 Days” 
and “Guns of Navarone,” and for 
his hosting on television for his own 
David Niven Theatre, Niven’s suave 
and cultured manner comes to him 
naturally. 


The son of the British peeress 
Lady Comyn-Platt and William 
Graham Niven, he is the product 
of England’s finest schools, and the 
British Navy and Army. But there 
is also an earthier side to him. He 
was a lumberjack and newspaper- 
man in Canada. 


He came to pictures after knock- 
ing around rather intensively at all 
sorts of jobs and his name began 
to appear on the screen in such 
productions as “The Dawn Patrol,” 
“Bachelor Mother” and “Wuther- 
ing Heights.” There was a hitch in 
the army during the war, and then 
a role in “Stairway to Heaven.” But 
he didn’t make the big time until 
his memorable role as Phineas Fogg 
in “Around The World in 80 Days,” 
and then he ballooned to fame in 
a manner of speaking. 


He soared straight to top star- 
dom in “Bonjour Tristesse,” “Sep- 
arate Tables,” “Anniversary Waltz,” 
“Happy Anniversary,” “Guns of 
Navarone,” “Best of Enemies,” 
“Act of Mercy,” “Captive City,” 
“50 Days at Peking,” and now in 


“The Pink Panther.” 


And in all of them he was charm- 
ing, cultured, beautifully-mannered, 
and—in most at least—impeccably 
dressed. 
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‘Panther’ a Jewel 


It isn’t a TV underworld master- 
mind and it isn’t a phantom sleuth 
of some kind, this Pink Panther 
which gives its name to the Mirisch 
Company’s presentation of Blake 
Edwards’ Technicolor-Technirama 
comedy “The Pink Panther’ open- 
NNR ere at the Theatre 
under United Artists release. 

It’s a diamond—a whopper of a 
one as large as a grapefruit—and 
the now-they’ve-got-it, now-they- 
haven’t which goes on around it 
with the assistance of David Niven, 
Peter Sellers, Robert Wagner, Cap- 
ucine and Claudia Cardinale among 
others, is what makes for the riot- 
ous comedy in this Mariin Jurow 
produced and Blake Edwards di- 
rected spoof. 


Claudia Cardinale 
Goes Easy on Sexy 
Roles In Films 


Although she is conceded to be 
one of the most highly gifted of 
Italy’s movie queens when it comes 
to physical endowment, gorgeous 
Claudia Cardinale is not what one 
might call a “sex queen” in pic- 
tures. Her roles run to the amus- 
ing, dramatic, historic and realistic. 

That’s because she wants it that 
way. 

And that’s the way it is for her in 
Mirisch Company’s presentation of 
Blake Edwards’ Technicolor-Tech- 
nirama production “The Pink Pan- 
ther,” hilarious romp with the in- 
ternational set on the Italian Ri- 
viera, opening at the 
sin ba est Tage Theatre, a United Artists 
release. 

In this gay comedy, directed by 
Edwards and produced by Martin 
Jurow, Miss Cardinale plays the 
role of a mysterious princess from 
the orient who owns the fabulous 
diamond which gives the picture 
its name, and in the role she proves 
herself the mistress of comedy, 
drama and realism while awfully 
good to look at withal. 

“The Pink Panther” cast is head- 
ed by David Niven, Peter Sellers, 
Robert Wagner and Capucine. Its 
music is by Henry Mancini, two- 
time Academy Award Winner. 
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Mat 2F 


She’s lovely, she’s gorgeous. she’s Claudia Cardinale and she’s 
delightful in Mirisch Company’s Blake Edwards Technicolor- 
Technirama production “The Pink Panther,’ comedy also star- 
ring David Niven and Robert Wagner, and opening.........at 
thE cis holes Theatre as a United Artists release. 


boo 
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Mat 2D 


Britain’s famous funny man Peter Sellers plays the violin and a 
comedy role in the Mirisch Company’s presentation of the Blake 
Edwards Technicolor-Technirama production “The Pink Panther,” 


United Artists release opening 


é) ele Be \8.ce 
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British Comic Peter Sellers 


In ‘The Pink Panther’ Cast 


Best known to American audi- 
ences for his delightful comedy 
roles in “The Mouse That Roared,” 
“T’m All Right, Jack” and “Lolita,” 
England’s famous Peter Sellers, 
who never plays the same type of 
role twice, adds another comic in- 
terpretation to his fame in the 
Mirisch Company’s presentation of 
the Blake Edwards production in 
Technicolor and Technirama “The 
Pink Panther,” opening ...... at 
ties ce Rey. Hers Theatre under United 
Artists release. 

In “The Pink Panther” he plays 
broad comedy under the direction 
of Blake Edwards who wrote the 
story in collaboration with Maurice 
Richlin (who also collaborated 
with him in “Operation Petticoat”) 
and stars among such stars in the 
“Panther” cast as David Niven, 
Robert Wagner, the fascinating 
Capucine, Claudia Cardinale and 
Fran Jeffries. The film was pro- 
duced by Martin Jurow. 

“The Pink Panther” is a tongue- 
in-cheekish sort of thing about 
high doings among the playboys 
and playgirls of the international 
set on the Italian Riviera. Since 
this calls for some degree of what 
is generally referred to as “so- 
phistication,” Sellers is regarded 
as an ideal man for the job. 

An Englishman by birth and son 
of a prominent theatrical family, 
Sellers enjoys great fame in Eng- 
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Mat ID 


Comic Brenda De Banzie cuts 
up with David Niven, Robert 
Wagner and Peter Sellers in 
the Mirisch Company Techni- 
color-Technirama presentation 
of the Blake Edwards produc- 
tion “The Pink Panther,” 
opening ..... at the ....ee6 
Theatre as a United Artists re- 
lease, 


land for his famous “Goon Show” 
which convulsed Empire radio audi- 
ences from 1948 to 1954. In the 
latter year he went on to what we 
call vaudeville, where he was again 
hailed as superlative wit. From 
vaudeville he went into pictures. 
This career was interspersed with 
appearances on the legitimate stage. 

“The Mouse That Roared,” origi- 
nally designed as an “art” comedy, 
broke tradition in America by be- 
coming a hit in what is called 
“oeneral release” movie theatres as 
well, and this, it is believed, was 
largely due to the comedy provided 
by Sellers. 


Wide Range 


While “glittering” and “smart” 
are the words to describe the sets 
in Mirisch Company’s presentation 
of Blake Edwards’ Technicolor- 
Technirama laugh riot under Unit- 
ed Artists release “The Pink Pan- 
ther,” starring David Niven, Peter 
Sellers, Robert Wagner, Capucine 
and Claudia Cardinale and open- 
ing at the 
Theatre, “grim” and “forbidding” 
are the ones for the recent smash 
“The Great Escape.” 

Which goes to illustrate the ver- 
satility of Fernando Carrere, who 
was art director for both. The action 
for “The Pink Panther” takes 
place among the playgrounds of 
the gay international set in Italy. 
That of “The Great Escape” took 
place in a replica of the maximum 
security jail for allied airmen in 
Germany during World War Il. 

Edwards directed and Martin 
Jurow produced “The Pink Pan- 
ther” with music by Oscar-Winner 
Henry Mancini. 


In ‘The Pink’ 
After ‘Breakfast’ 


“Story by Blake Edwards and 
Maurice Richlin, directed by Blake 
Edwards and produced by Martin 
Jurow with music by Henry Man- 
cini” is the way the credits for the 
recent film hit “Breakfast at Tif- 
fany’s” read. 

They read the same way for 
Mirisch Company’s presentation of 
Edwards’ Technicolor-Technirama 
production “The Pink Panther,” 
comedy spoof of doings among the 
international set on the Riviera, 
opening at the 
Theatre. It is a United Artists re- 
lease. Mancini won two Academy 
Awards for his music in “Break- 
fast at Tiffany’s.” 


Niven, Wagner, Sellers and Capucine 
Head Cast of Sparkling ‘Pink Panther’ 


(Advance Production Feature) 


Is it a mystery? Is it a farce? Is it a comedy? Is it a lampoon on the doings of 
the high jinx of the international set on the Italian Riviera? 

None of these things and all of them, say the producers of Mirisch Company’s 
Blake Edwards production “The Pink Panther,” starring David Niven, Peter 
Sellers, Robert Wagner and Capucine in Technicolor-Technirama. The United Artists 


eee ee eee ee we 


release opens 


at the 


Theatre. 
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It’s funny, it’s sly, it’s witty, it’s tongue-in-cheek, it’s even 
arch, say those who had to do with it, but beyond saying that 
it deals with the machinations of a band of international jewe 
thieves and that it takes its name from an elephantine diamond, 


they say nothing. To go beyond 
that, say they, would be to spoil 
an excellent night’s entertainment 
because, up toa point, “everybody’s 
guilty.” 

Directed by Blake Edwards and 
produced by Martin Jurow, who 
were responsible for the enormously 
successful “Operation Petticoat,” 
“The Pink Panther” boasts in its 
production roster some of the great- 
est names in motion picture making. 

The list commences with the pro- 
duction company itself, the Mirisch 
Company, which gave the public 
such outstanding film  entertain- 
ments as “Some Like It Hot,” “One, 
Two, Three,” “The Magnificent 
Seven,” “The Great Escape,” “Irma 
La Douce,” “Two for the Seesaw” 
and an important hand in_ the 
making of “West Side Story.” 

Jurow, also a comparative new- 
comer, has many distinguished 
achievements to his credit as a 
producer. Besides “Operation 
Petticoat,” he is credited with both 
“The Hanging Tree” and Ten- 
nessee Williams’ “The Fugitive 
Kind.” 

Both Maurice Richlin, who co- 
authored “The Pink Panther’ and 
Blake Edwards who directed it, are 
also responsible for “Operation 
Petticoat,” while the former is also 
famous for his “Pillow Talk” and 
“Lover Come Back.” Henry Man- 
cini, whose music won two Acad- 
emy Awards, is responsible for the 
score of “The Pink Panther.” 

Edwards, who had a hand in 
writing “The Pink Panther’ came 
to Hollywood via Television where 
he was best known for his “Peter 
Gunn” and “Mr. Lucky” series. 
Besides directing “Petticoat” and 
“Breakfast at Tiffany’s,” he direct- 
ed “Experiment in Terror” and 
“Days of Wine and Roses.” 

Nor are Niven, Sellers, Wagner 
and Capucine the only impressive 
screen names in the cast of “The 
Pink Panther.” There are also 
those of Brenda De Banzie, Colin 
Gordon, Claudia Cardinale and it 
serves as the introductory vehicle 
for Fran Jeffries, famous up to 
now as a singer. 


‘Pink Panther’ 
Producer Called 
Comedy Find 


Seems like motion picture pro- 


ducer Martin Jurow’s going into 
comedy for a while. 
Heretofore concerned with such 


well-received dramatic hits as “The 
Hanging Tree” and Tennessee Wil- 
liams’ “The Fugitive Kind,” Jurow 
tried comedy with Blake Edwards 
for the first time in the now sensa- 
tional “Breakfast at Tiffany’s.” 
He did so well, that Edwards 
asked him to stay on for the Mir- 
isch Company’s Technicolor-Tech- 
nirama high comedy spoof of the 
international set on the Italian 
Riviera “The Pink Panther,” open- 


IND ake ete APNENC:, ccorsieiels Theatre 
and released through United Art- 
ists. Edwards wrote the — story 


with Maurice Richlin, and also di- 
rected. 

Jurow stayed on, acting as pro- 
ducer, and the results, say those 
who have already seen “The Pink 
Panther,” indicate that Jurow’s pic- 
tures have a perceptive comedy 
mind of the highest order. There 
will be more comedy from him, says 
Mirisch. 

The big cast of “The Pink Pan- 
ther” includes David Niven, Peter 
Sellers, Robert Wagner, Capucine, 
Claudia Cardinale and introduces 
disc star Fran Jeffries to films. 


Chess, Anyone? 


Add to the many accomplish- 
ments of gorgeous Capucine, her 
mastery of the intricate game of 
chess. 


The lovely star was introduced 
to the game while on location on 
the Italian Riviera for Mirisch 
Company’s Blake Edwards Techni- 
color-Technirama production of the 
high comedy for United Artists re- 
lease “The Pink Panther,” open- 
HOES cocset teste Bi tdaves Wee ae Theatre, 
in which she shares stellar honors 
with David Niven, Peter Sellers, 
Robert Wagner and Claudia Car- 
dinale. Martin Jurow produced and 
Edwards directed. 


By the time the picture was com- 
pleted she was a fairly good player 
and now she is devoting herself to 
a study of the many gambits and 
moves, which make playing of the 
game something of an intellectual 
achievement instead of a pastime. 
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Mat 1B 


Fran Jeffries In 


‘The Pink Panther’ 
Fran Jeffries—she’s Mrs. Dick 
Haymes in private life and is well 
known to record album collectors 
the world over—had a part espe- 
cially written into the Mirisch 
Company’s presentation of Blake 
Edwards’ Technicolor-Technirama 
comedy “The Pink Panther,” open- 
ing abathe ncaa: Theatre 
under United Artists release. 


re 


She sings and dances in the 
hilarious spoof of the international 
set on the Italian Riviera, and the 
part was written by Blake Edwards 
who, with Maurice Richlin, wrote 
the story. Her role is that of 
the “cousin” of a Greek shipowner 
who is one of the playboys on the 
Riviera. Martin Jurow produced 
and Edwards directed. 


What's in a Name? 


Her real name is Germaine Lefe- 
bvre but everybody calls her Capu- 
cine, the lovely star who shares 
stellar honors with David Niven, 
Peter Sellers, Robert Wagner and 
Claudia Cardinale in Mirisch Com- 
pany’s presentation of Blake Ed- 
wards’ Technicolor - Technirama 
comedy for United Artists release 
“The Pink Panther,” opening 
eee: at the ..........Theatre. 

But what does Capucine mean? 


Nasturtium, friends, nasturtium. 
Just a lovely, gentle Nasturtium, 
just like its owner who, by the 
way, wasn’t called Capucine at all 
by the production crews who work 
on her pictures, but just plain 
“Cappie.” 


High Style 

Noted high fashion designer Yves 
St. Laurent of Paris, made his 
debut as a stylist for motion pic- 
tures with his assignment to design 
the gowns for “The Pink Panther,” 
Technicolor - Technirama release 
opening at the 
Theatre. 

The feminine stars of the Mirisch 
Company’s film include Capucine, 
Claudia Cardinale and Fran Jeff- 
ries, and one couldn’t find a better 
trio for displaying the newest Paris 
fashions. The film is a United 
Artists release. 
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Mat IC 


David Niven, who excells in 
suave, sophisticated roles, has 
one tailored-made in “The Pink 
Panther,” which will open 
atthe... he es Theatre 
through United Artists release. 
The Blake Edwards’ production 
for the Mirisch Company was 
filmed in Technicolor-Techni- 
rama. 


‘Operation Petticoat’ Producers 


Created ‘The Pink Panther’ 


They’re back! 

The famous pair who produced 
and directed the enormously suc- 
cessful “Operation Petticoat,” are 
back with another gay comedy, this 
time of the whirling international 
set on Italy’s Riviera. The Mirisch 
Company’s Blake Edwards Produc- 
tion “The Pink Panther,” starring 
David Niven, Peter Sellers, Robert 
Wagner and Capucine, opens as a 
United Artists release on 
AUC RMC week forest ences Theatre. 

They’re Martin Jurow and Blake 
Edwards, the former as the produc- 
er and the latter director of the 
new tongue-in-cheek tale of inter- 
national jewel thieves, in which it 
looks like everybody is guilty until 
the last frame. “The Pink Panther” 
is in Technicolor and Technirama, 
and the impressive cast also boasts 
of Brenda De Banzie, Colin Gordon, 
Claudia Cardinale and introducing 
Fran Jeffries. The music is by the 
two-Academy-Award-winner Henry 


Mancini. 

Edwards and Jurow, who are 
also responsible for “Breakfast at 
Tiffany’s,” regard “The Pink Pan- 
ther” their first venture into high 
comedy. Jurow was best known 
for his “The Hanging Tree” and 
Tennessee Williams’ “The Fugitive 
Kind” before “Petticoat” and 
“Breakfast,” while Edwards, after 
creating the television characters 
“Peter Gunn” and “Mr. Lucky,” 
did “Experiment in Terror” and 
“Days of Wine and Roses.” 

The Mirisch Company, which 
has such successes as “Some Like 
It Hot,” “One, Two, Three,” “The 
Magnificent Seven,” “Two for the 
Seesaw,” “The Great Escape,” 
“Irma La Douce” and a large hand 
in the now-epochal “West Side 
Story,” have big future plans for 
Jurow and Edwards, particularly 
in the high comedy field now that 
they have demonstrated their skill 
with “The Pink Panther.” 


Mirisch Co. Adds ‘Pink Panther’ 


To Fine Roster of Productions 


“The most spectacularly success- 
ful independent film-making or- 
ganization in the business,” is the 
way insiders of the motion picture 
industry speak of the Mirisch 
Company, whose latest presenta- 
tion, Blake Edwards’ Technicolor- 
Technirama comedy starring David 
Niven, Peter Sellers, Robert Wag- 
ner, Capucine and Claudia Cardi- 
nale, opens ...... atthe? ae.s ss e 
Theatre under United Artists re- 
lease. 

For two years running, Mirisch 
Company pictures swept the Acad- 
emy Awards. Its presentation of 
Billy Wilder’s “The Apartment” 
won five Oscars in 1961, and Rob- 
ert Wise’s production of “West 
Side Story” won ten Oscars in 
1962. In both instances, the awards 
included the coveted Best Picture 
of the Year prize. 

The notable list of other motion 
pictures presented by The Mirisch 
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Company in its brief but distin- 
guished history includes “Some 
Like It Hot,” “One, Two, Three,” 
“The Children’s Hour,” “The Mag- 
nificent Seven” and “Two for the 
Seesaw.” Recent films include “The 
Great Escape,” “Stolen Hours,” 
“Toys in the Attic” and “Irma La 
Douce.” 

These and other important mo- 
tion pictures were and will be made 
by the world’s finest film-makers, 
including Billy Wilder, William 
Wyler, Fred Zinnemann, Robert 
Wise, John Sturges, Anatole Lit- 
vak, J. Lee Thompson, John Frank- 
enheimer and Blake Edwards. 

“The Pink Panther” was direct- 
ed by Edwards, who, with Maurice 
Richlin, wrote the story, and 
it was produced by Martin Jurow. 
Its music is by Oscar-Winner 
Henry Mancini, and this is the 


same foursome responsible for the 
recent hit “Breakfast at Tiffany’s.” 


Mat 2A 


This might seem like a strange time to play a violin concerto, but 
then again Peter Sellers is known to do strange things. The rather 
puzzled lovely lady is Capucine, and they both appear in the de- 
lightful comedy, “The Pink Panther,” which will open...... .at 
THO ehels ane etree Theatre. The Mirisch Company presentation of 
Blake Edwards’ Technicolor-Technirama picture is being released 


through United Artists. 
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Exploitation 


PUT 

‘PINK 
PANTHER’ 

IN LOBBY, 
OUT FRONT! 


“The Pink Panther” lends itself easily and inexpen- 
sively to high comedy teaser sell in your lobby and 
out front. The sly, mischievous, fun-loving appeal of 
the Pink Panther figure, around which your displays 
should be built, will catch the eye of passers-by and 
even more so, of audiences who have just seen the 
trailer described on Page 11 (in which the Pink Panther 
is the key figure). 

You can use either or both of the following suggested 
displays: 

e Place a blow-up of Panther in a pink, frilly 
“cage” in which a “keeper” (pretty girl in 
leotards) from time to time places “caviar” and 
“champagne.” Animal sounds (cat’s meow or 
mew) can be made to emanate from it via re- 
cordings. Copy in the cage or below it reads: 
“You Only Live Once, So See ‘The Pink Panther’ 
Twice!” 

e Mount a cut-out figure with a motor behind 
it that rocks it from side to side. Hit it with pink 
spot or spots and place same copy above or 
below it. 

e The Pink Panther is available as an 8 x 10 
still. Order TP-Art 1 from National Screen ex- 
change. Record of cat’s meow may be ordered 
by number (4127A) from: Thomas J. Valentino, 
Inc., 150 West 46th Street, New York 36, N. Y. 


STREET BALLY 


The Pink Panther as a cute figure can be employed 
around town via a street bally. ities a couple of attrac- 
tive girls in pink, furry “panther” costumes. Sign on 
their backs read: ““You Only Live Once, So See ‘The 
Pink Panther’ Twice! (Playdate copy)” 

Also print a quantity of Ad No. 303, the copy of which 
reads, “This Is What Pink Panthers Are Made Of” and 


have the girls distribute them. 


PET SHOP CO-OP! 


There may be a smile in a tie-up wherein a pet shop 
places a card—suitably decorated with “The Pink Pan- 
ther” art in his window, announcing “All Kinds of Pets 
But PINK PANTHERS. For that go to the Blank 
Theatre, and since you only live once, see “The 
Pink Panther’ twice.” 

Another angle would be for pet shop to run newspaper 
ad with copy which says: “If it’s a Pink Panther you 
want, go to the Blank Theatre—and since you 
only live once, you'd better see it twice! But for 
any other kind of pet, try us!” 


Z00 GOES ALONG WITH GAG 


If there’s a zoo or menagerie in town—or, for that matter. 
anywhere in your beanies area—it may be possible to 
inspire a story from a curator or keeper, that there’s 
no such animal as a pink panther. This public announce- 
ment should be made in response to all kinds of telephone 
calls inquiring if there is such a beast. The touch must 
be light, of course. 

However, if there is a tamed panther in local captivity, 
it may be possible to dress him up with a bow under 
his chin, ete., to “await the arrival of his famous cousin,” 
for the benefit of photographers. This may be followed up 
with a story about the panther’s disappointment when he 
discovers there is no such thing as a pink panther. 


FOUND—‘PINK PANTHER’ 


Many papers run a special column for lost and found 
pets and if there’s one such in your town you may be 
able to inject a smile at little cost by running an ad 
under “Found” with copy like “PINK PANTHER, 
Funniest thing you ever saw! You only live once, 
So see him twice! Blank Theatre, now.” 
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Bantam Books Backs Special Movie Edition 
Of Pink Panther’ With Big Campaign! 


Knowing that they’ve got a winner in the movie 
paperback edition of “The Pink Panther,” 
Bantam Books, the publisher, is going all out 
in support of the book—and the picture! 
At press time for this pressbook, Bantam is 
definitely setting a special window streamer 
showing cover of the book and carrying selling 
copy. 
As an unusual window display, make a blow-up THE PINK PANTHER 
of Art Still TP-Art 1 of the panther with out- . 
stretched arms, and place a blow-up of the A ook 
in his arms as though he is reading it. Or, plac> 
a string between the two pune che! genie. and 
Ale ee of the book to it. 
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For additional information, contact: 


Miss Isabelle McNeely, Bantam Books 
271 Madison Ave., N. Y. C. 


Shown above are the front and back 
covers of the Special Movie Edition. At 
left is an illustration of the window 
streamer which Bantam Books is send- 
ing to their outlets throughout the 
country. 


‘The Pink Panther’ Great Title For 
City-Wide Merchandising Stunt and Tieup! 


“The Pink Panther” is a title that lends itself nicely to a series of merchant tieups around town. First 
of all it’s a natural for a store-wide special bargain “hunt.” Store selects a class item or items and tells 
people they can find it by following the panko prints chalked on the floor. As much surprise as possible 
should be injected into this and it should be announced in ads and the store as “A Special Pink Panther 
Bargain Week.” 

Specialty Shops, too, can take advantage of the title by pushing a particularly frilly nighty, dressing 
gown or other lingerie (all in pink, of course) as their “Pink Panther Specials.” 

For further city-wide promotion among the merchants, you can have sandwiches, soft drinks, cocktails, 
sundaes, all called “Pink Panthers.” In all cases, be it Russian dressing, strawberry syrup or grenadine, 
a dash of pink can be the motif. 


Hit The Ski Fans (Thousands of’em) With These Stills! 


Skiing has become one of the most popular sports in this country during the last five years. Nearly every- 
one is crazy for it, or has a relative or friend who is crazy for it. So ae stores, sports equipment 
stores, ski shops, specialty shops and many other places will be more than glad to help promote your play- 
date with the prominent display of the ski scenes shown below. In all cases, be sure to get in your playdate 
information. 


We have also included stills from one of the many comic scenes in the picture which can be used in 
drug stores, department stores, and as a gag even in plumbing shops. 
5 ? 548 | | 


Still TP-12 Still TP-| Still TP-2 


Still TP-22 
For Drug, Dept. Stores 


Still TP-20 
For Drug, Dept. Stores 


Still TP-1 1 


Order stills by Number from National Screen 


ACADEMY AWARD WINNER HENRY MANCINI TO KEY 


BIG MUSIC PROMOTION ON TV, RADIO, RECORD SHOPS 


The music from “The Pink Panther” provides you with one of the best promotional aids via 


the airways, record stores and juke boxes that any film can have going for it! 


The score was composed by the hottest name in popular music today—Henry Mancini, winner 
of two Academy Awards for his music in “Breakfast At Tiffany’s”. And now advance reports 


have it that the composer of “Moon River” and “Days of Wine and Roses,” has come up with 


a bagful of melodies to rival those great hits. 


RCA Victor has made a long playing album of the score (Monaural Record LPM 2795 — 
Stereo LSP 2795) and is all set to work with you in setting up displays and launching other 


promotional activities. 


In addition to seeing that displays are set up in the stores and windows, make sure that the 


music is played on disc jockey shows and pushed over the PA system in record shops. Of course 


you should play it in lobby and between show breaks. 


Remember too, that Fran Jeffries, who sings in the film, is one of the top popular female 


vocalists in the country. Be sure to set up a display (with stills and playdate credits) built 


around her recordings. 


Contact your local RCA dealer for any additional information or material. 


LPM-2795 


RADIO/TV MATERIAL 


Nationally Distributed Radio Interviews 


Dick Strout, whose famous radio program, “Hollywood Profiles,” is heard on 


830 U. S. stations, has prepared 3 open-end interview platters in which he chats 
with David Niven, Peter Sellers and Capucine. These sparkling interviews will 
be heard on Strout’s program. For stations that do not carry “Hollywood Pro- 


files,” order OPEN-END VERSIONS of these interviews. 
e 


Free Radio Spots 


A brimming platter of truly witty selling copy in 10, 20, 30 and 60-second 
lengths, with room for local credits. The treatment is light — and funny! 
® 


For your convenience, both above selling aids are included on one platter. Avail- 
able FREE from: 


EXPLOITATION DEPARTMENT 
United Artists Corp. 
New York 10019 


729 Seventh Avenue 


FREE TV SPOTS: A wide selection of takes from 10 seconds to a full minute, 
open-ended for local tagging, are available on the 16mm film ready-to-run, designed 
solely to sell the stars, the girls and the laughs of “The Pink Panther.” Get it early! 


Order from U. A. Exploitation Department 


TELOP AND SLIDE 


Both of the announcements illustrated are available 


in both styles and will be made up on either a glass 
slide or a “Telop” print. Check with TV station for 


form preferred before ordering. 


Style “A” is for use of regular 20-second announce- 


ment. 
Style "A" 


Style “B” is to be used for station break announcement. 


Call letters will be included at no extra charge. 


PRICES: 


$5.00 without theatre imprint 
$7.50 with theatre imprint 
$2.00 for each additional slide or telop 


Note: Theatre copy added locally can only be done on 
the Telop print. 


Order from: OQ TITLE CARD CO. 
247 W. 46 St., New York 36, N. Y. 


Style "B" 


Set of 3 Free Teaser Trailers 


A set of three FREE teaser trailers in which the stars of the picture do a spright- 
ly, entertaining selling job directly to your audiences. The segments are of 20- 
second duration which makes them perfect for spotting at various times in your 
showings throughout the day. They are also fine for cross-plugging, and although 
it is imperative that you get them soon and start showing them in advance of your 
regular trailer, they may also be used in conjunction with that trailer. 


Order your Free trailers at once from 
National Screen Exchange 


REGULAR TRAILER 


The regular trailer for “The Pink Panther” is nothing short of a howl—a pan- 
ther howl—and our best advice to you is to get it as soon as you can and play it 
as early and often as you can! 


In our opinion this is one of the greatest screen sellers we’ve ever seen and we 
don’t want to spoil it for you by telling you what it’s about. All we will tell 
you is that it’s different, so different—and funny—that it’s almost a first-rate 
short subject in itself! 


Do yourself a little good—see the trailer for “The Pink Panther” yourself, 
and live a little! It’s waiting to be seen at your 


National Screen Exchange 
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You only live once 
so see The Pink 
iF Panther twice! i 


TECHNICOLOR 


TECHNIRAMA: t 1 
‘Hada Reinasad the UNITED ARTISTS. “Mma You only live Once... 
so see The 
De Luxe Sectional Valance Pink Panther twice! 
Any length (minimum order 10 feet) 
Reming foot. iyo) yrhet $1.65 


vue MIRISCH courts ansons BLAKE EDWARDS r00:c101 
DAVID NIVEN - PETER SELLERS 
ROBERT WAGNER : CAPUCINE 


 MIRISCH cw one BLAKE EDWARDS .... | 
DAVID NIVEN - PETER SELLERS 
ROBERT WAGNER - CAPUCINE 


Meet the zaniest 
characters 
ever gathered 


CLAUDIA CARDINALE 
DINALE under one bed! 


TECHNICOLOR 
TECHNIRAMA’® 


Released thru UNITED ARTISTS 


CLAUDIA CARDINALE . 


3-Piece Streamer 
15 feet, strung together, in color I 
Complete Streamer .... $16.50 - 


~ 


9 x 12 TECHNICOLOR’® TECHNIRAMA’ 
— Flag isnt a UNITED ARTISTS 
DAVID NIVEN Double Faced, re 
ROBERT WAGNER tags a‘ 
CAPUCINE Single F ae a 
THE PINK ORDER all this material from your local 
ANTHER; Bieiar NATIONAL SCREEN SERVICE EXCHANGE. 
; mi scall All items are manufactured by NATIONAL 
_ ewan Badge FLAG & DISPLAY CO. 43 W. 2Ist St, New 
tenet nv UNITED ARTISTS Each 40c 


York. In Canada, place orders with THEATRE 
POSTER SERVICE, 227 Victoria St., Toronto. 
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The Story 
50% (Not for Publication) 


A Blake Edwards Production 75% 


DAVID NIVEN 
ROBERT WAGNER 
100% 


in 


“THE PINK PANTHER” 


with 
Brenda De Banzie 
and Introducing Fran Jeffries 


and with 
CLAUDIA CARDINALE 
as The Princess 


Directed by 
Blake Edwards 


Written by 
Maurice Richlin and Blake Edwards 


Produced by 
Se sb Martin Jurow 


Music—Henry Mancini 
*** TECHNICOLOR® 
*** TECHNIRAMA® 

¢8%A Mirisch-G-E Production 


Released Thru United Artists 


** Size optional. 
*** Size and position optional. 


PETER SELLERS 
CAPUCINE 


100% 


100% 


Colin Gordon 


100% 


15% 


What are you going to do when you're a conscientious inspector of police 
(PETER SELLERS) and the slickest international jewel thief in the business 
(DAVID NIVEN) chooses your territory, which happens to be the fashionable 
italian Riviera, playground of the screwball international set, in which to 
operate? 


What are you going to do when an exotic oriental princess (CLAUDIA 
CARDINALE) shows up at the same time with a diamond as big as a grape- 
fruit, (which she calls “The Pink Panther’) and you know that the inter- 
national jewel thief isn’t going to be long in finding it out? 


And what are you going to do when you're the aforesaid inspector, and 
it turns out that your own wife (CAPUCINE) is in cahoots—and probably 
more—with the jewel thief? 


And what do you do if you’re the world’s greatest jewel thief, justifiably, 
i# modestly proud of your reputation, and suddenly an ingrate of a nephew 
(ROBERT WAGNER) whom you have put through school, decides not only 
to go into the jewel-snatching business in open competition with you, but to 
make a play for the favors of the police inspectcr’s gorgeous wife right under 
your very eyes? 


And then what do you do if you're the inspector of police and The Pink 
Panther is snatched from right under your nose? And to make matters worse, 
all evidence seems to indicate that you’re the guy who did it? 


And instead of being regarded as a criminal you find yourself suddenly 
regarded as something of a public idol for the first time in your life, and 
you like it! 


Well, you know what you do? 


You bask in the glory of it all, that’s what you do; you bask in the glory 
of it all, letting the jewel thief run off with your faithless wife who wasn’t 
much good in the first place, and you just sit back and accept the adulation of 
the crowd as the greatest international jewel thief of all time. That’s what 
you do! 

Or do you? 


Only The Pink Panther knows! 
RUNNING TIME: 113 MINUTES 
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The Cast 

Bir SOAR asa gcieate ace, David Niven 
Inspector Clouseau ...................... Peter Sellers 
Mme. Clouseau ............60....cccssceeesenes Capucine 
RIBOVER chicas vice eereceeiks. Soaeees Robert Wagner 
Princess: Dala ...5..6.22:00.20.5 Claudia Cardinale 
The Greek “Cousin” .................. Fran Jeffries 
PURO AE & in 5k. sod coarse peut Brenda De Banzie 
tS 5 LL a te Dear eRe a James Lanphier 
Sst, Seve Rap eaeaeinn Thee Ata Colin Gordon 


Blake Edwards 


Martin Jurow 
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Maurice Richlin and 
Blake Edwards 


Cinematographer ...................... Philip Lathrop 
Production Manager .............. John McEdward 
PBR a5 saci cise ees ek Henry Mancini 
Choreography ....................000ceeeeee Hermes Pan 


Art Direction ............0....00... Fernando Carrere 
BUM GOR Aes eanctcn ecu Ralph Winters 
A Blake Edwards Production, presented by The 
Mirisch Company for United Artists release; 


filmed in Super-Technirama 70 and Technicolor 


PRINTED IN U. S.- A. 
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TEASER ADS! 


These additional teaser ads, based on 
the rave quotes the picture has been 
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with those shown in the Press Book. 
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